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	Job Title
	Vice President Marketing

	Reports to
	HRMA President

	Time Commitment
	___ hours/week

	# Positions
	1

	Job Description

	OVERVIEW

Association Overview

The Brock Human Resource Management Association (HRMA) was established to encourage students with an interest in Human Resources to learn about the industry by networking with professionals, attending events focused on various areas of HR, as well as participating in experiential learning activities directly related to HR. 

Role Overview

The Vice President of Marketing is responsible for the HRMA's marketing initiatives in collaboration with the Brock Marketing Association. This role is set up to ensure goals are clearly outlined so that marketing efforts can be sought out successfully. In addition, this position will assist in preparing job descriptions for other Faculty of Business student clubs. This position aims at making marketing initiatives a priority while working with all members to ensure success of the HRMA.

DESCRIPTION OF ROLE 

· Supervise marketing initiatives

· In charge of posters, flyers, class presentations, and booth placements for all HRMA events

· Work directly with the Vice President of Communications

· Prepare job descriptions for all FOBSC positions

· Report to president to ensure accuracy in event planning and that the goals are executed smoothly

· Responsible to attend all HRMA meetings and FOBSC events

· Responsible to work as a team and assist other members when needed

· Responsible for documentation of the position

· Responsible for accurate and ethical business practices within the HRMA

· Must be available for at least 2 hours a week

REQUIRED SKILLS & EXPERIENCE 

Knowledge, Skills, and Abilities

· Must be open to new ideas

· Teamwork skills are crucial

· Must have an outgoing and enthusiastic personality

· Must have creative marketing skills

· Must have strong oral and written communication skills

· Must have strong organizational skills with a focus on time management

· Must be goal oriented in regards to the goals and mission of the HRMA

· Must have a focus on adding value to the HRMA and have its interests in mind when making decisions

· Confidence in networking and building relationships, both within the Faculty of Business and externally within the Niagara regions, is required

· Strong leadership skills and qualities
Education/Experience

· Must be a full-time student (in good academic standing) in the Faculty of Business for the 2012/2013academic year

· Must have completed a minimum education level of 2nd year university

· Must be fluent in the English language 

· Must have leadership training or experience 

	DISCLAIMER

The above statements are intended to describe the general nature and level of work being performed by people assigned to this classification. They are not to be construed as an exhaustive list of all responsibilities, duties, and skills required of this role. All Executive members may be required to perform dues outside of their normal responsibilities from time to time, as considered necessary.


